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Dear Valued Partners,

2009 has been a trying and demanding year for our community. The once bustling economic climate that we
enjoyed over the past several years declined as we faced a national recession and credit crisis, a depressed real
estate market, the swine flu pandemic, flooding, a downturn in the corporate meetings market, a statewide
budget crisis, and continued construction on SR 179. Through the year, your Sedona Chamber of Commerce
was flexible, dynamic and quick to respond in order to help our business community during these difficult
economic times.

In 2009 we were able to bring a variety of opportunities, media coverage, new concepts and creativity without
raising the cost of your membership. We reached over 40 million viewers with billboards in the Phoenix area,
the Travelocity Roaming Gnome stayed in Sedona, the Weather Channel filmed live in Uptown, NBC filmed a
primetime reality show, the USA Today voted Sedona as one of the top 10 places to bask in the solstice, Forbes
Magazine listed Sedona as one of America’s Prettiest Towns, we assisted our 3 millionth visitor to the Uptown
Visitor Center, and we ventured out into a whole new realm — social media. All of this was done for our
business community and members. The Chamber of Commerce has worked diligently for the last year to act as
advocates for our business community at the state, regional, and local level. Being part of the Chamber of
Commerce gives our businesses a powerful voice that positively impacts important issues that face our entire
community.

In 2010, the Chamber of Commerce will continue to focus on the positive, taking advantage of our attributes
and strengths and we will look forward to celebrating the completion of SR 179 construction. The Chamber
Membership Division will continue to expand and improve member programs in order to best ensure a
valuable return on investment for our partners. Our Shop Sedona campaign continues to promote shopping
locally and encourages our residents to support our area merchants through a value-based marketing approach.
More than 600 residents signed up to participate in our local sweepstakes and all area residents were mailed
their Loyal Sedona Shopper Cards in Fall 2009. Our businesses continue to post local deals for residents
showing their loyalty card. In fact, more than 200 deals are currently posted.

As far as the Tourism Division, you’ll see our new brand image campaign for Sedona in our target markets of
Phoenix, Southern California and Las Vegas. A targeted direct marketing approach will be utilized via mail,
Internet, and TV; and a new website, ExperienceSedona.com will be launched. We’ll implement an aggressive
public relations campaign with a focus on area events and festivals as well as promoting our three niche
positions: Scenic Beauty & Outdoor Recreation / Arts & Culture / Spiritual & Personal Enrichment. Our Visitor
Center will continue to provide quality customer service to more than 300,000 visitors, and we will enhance the
use of technology through our Internet Kiosk system.

The partnership with the City of Sedona continues to grow and enables us to aggressively market Sedona as a
premier destination and serve our many valued visitors. Special thanks to the Sedona City Council and staff for
recognizing the importance of a vibrant business community and tourism industry. Thanks to our many
volunteers who donated more than 8,300 hours and made it possible for us to maintain the highest level of
customer service.

Thank you to our Board of Directors who provide leadership and guidance. It is under their direction that your
Chamber of Commerce continues to grow and remain relevant in these changing times.

It is our privilege to share with you our past year’s accomplishments, and we look forward to sharing in your
success in 2010.
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Jennifer Wesselhoff Linda Goldenstein
President/CEO Chairman of the Board of Directors
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